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We are a company of diverse and talented individuals.  At the heart 
of all we do is hard work, customer focus and creativity.  Our news-
letter is meant to highlight the achievements of individuals, share 
news about the company and give you insights into the industries 
and customers we serve.  From community service, to recipes, to 
views on the paper market and retail outlooks, the newsletter team 
will endeavor to present relevant and insightful information to all 
of us.

Please, when your “divisional reporters” ask for content, don’t be 
shy.  Share your stories about you, your work, your family and your 
community.  We are one big family and the best way to get to know 
each other better is to share and learn.

Welcome Vanguard, Advanced Logistics & 
Fulfillment, Great Plains and Box Genie teams to 
your company newsletter!  This is a very exciting 
launch, and much work and care has been 
undertaken to bring you this first issue.   

2021 has been a unique year for all of us.  As we have learned how to live in a “new normal”, we have collectively and jointly 
met many challenges together, in both our professional and personal lives.  Through all of it, I have been amazed at the poise 
and strength that I have seen in all of you.  At home we have managed childcare, school, lockdowns and shortages.  At work, 
we have managed supply chain issues, paper shortages, staffing challenges and a highly competitive marketplace.  All of you 
have been so solid and steady, I am so proud of your grace and commitment.  

2022 is a year that holds much promise and opportunity.  We will invest in and leverage new technologies, grow our Ecom-
merce presence, enhance our safety performance, capture more market share, expand our geographic footprint and elevate 
CI in our operations.  We have ambitious goals, and I am confident that as a team we will reach them together.

Thanks to all who have worked very hard to bring this newsletter to life.  In particular, Madeline Baumgartner and Jeff Rafalski, 
who were instrumental in every step.  Thank you all for being a part of the team!

Our First Issue
By Chris Stoler, Chief Executive Officer

Vision
• Growth and the process to diversity our product offering.
• Investments in new automated equipment to support growth. 
• Growth through mergers and acquisition.
Change Management
• How to maintain creative culture during growth. 
• Streamline processes to increase efficiency and continuity.
• Being data driven through centralized systems and processes.
Challenges
• Paper shortages, supply chain product shortages, and labor shortages.

Staff members at the Kansas City facility joined the first  Lunch and Learn 
series on October 14, 2021. Chris hosted this intimate group to discuss a 
variety of topics including:
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What's Inside?
NEWS FROM THE UNDERGROUND
Operational & Manufacturing Excellence
     - Looking in the Rearview Mirror
     - Production Department Update
     - Supply Chain Challenges Report
     - Safety Update / New System Launch 

WINNING AT RETAIL
Creating An In-Store Experience

OUTSIDE THE BOX
Vanguard Social News

CORRUGATED CORNER
Vanguard Case Study & Industry Awards

BEHIND THE BOX
Vanguard Engagement News
     - Employee of the Month Winners
     - Vanguard “Gives Back” News
     - Employee Spotlights
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Every single Sales Region Team has worked extremely 
hard to come back from the COVID 19 Pandemic 
impact and provide outstanding revenue results.  
• Our Design Team had to adjust up to manage a 24% 
increase in volume of designs going through the lab. 
The design team also received several design awards 
for the first time in many years. 
• Our Customer Service / Project Management Team 
managed a 27% increase in volume despite the loss of 
two key players on the team. 
• Our Production Team met the challenge of getting all 
of these orders through our operations and accom-
plished this while managing through reduced head 
counts due to the labor shortage and managing 
COVID 19 spread prevention protocols.  
• The Shipping Team moved this volume to our 
customers while managing with the same amount of 
space and dock doors.  
• In the face of a severe paper shortage and a pallet 
crisis, our Materials Team made sure raw materials 
were on time and at a competitive price during this 
2021 surge.
• The Scheduling Team had to orchestrate all the addi-
tional square footage and orders through our plant & 
system.  

• All of our other teams including Quality, Finance, IT, 
HR, Logistics, Marketing and Prepress had to perform 
at crazy levels to support the growth and volume.
• The Advanced Logistics and Fulfillment Team 
performed miracles to get displays out the door while 
dealing with continued incoming product delays. In 
doing so, they increased shipments 36% over last 
year. 
• The Great Plains Packaging Team has had a great 
year supporting Vanguard but also growing their own 
direct sales and drove record top line sales and then 
turned around and did it two months in a row.  
• All of this has been accomplished while making 
improvements in recordable safety incidents thanks to 
the Quality & Safety Team.  
I cannot stress enough the amazing teamwork that I 
have seen to make all of this happen.  A lot of people 
have put in countless hours of overtime and made 
many sacrifices to help us hit these results. I truly 
appreciate each one of you for these efforts and your 
commitment to Vanguard Companies.  

Let’s shift our focus to the future.  I look forward to 
sharing our plans to continue building Vanguard 
Companies into the premiere packaging and display 
manufacturer in North America!

Thank you, Vanguard Production Department. You are an Amazing Team!
2021 continued to be a tough labor market for the country, especially for the manufacturing sector. Finding 
people in the current market was one of the biggest obstacles we faced. To do so, we continually tried different 
approaches to find and attract labor to help reduce our reliance on overtime. 

Despite having to do more with less people, our Production team was able to 
sustain growth in the output of square footage. A big Thank You to everyone who 
worked extended hours and weekends. Their dedication showed up in the 
footage being produced. With their help, we are projected to do over 70 million 
square feet above last year.  

Learn more about our Manufacturing Operations at:
https://vanguardpkg.com/manufacturing-operations/

Looking in the Rearview Mirror By Jim Beard, Chief Operating Officer

Vanguard Production Continues to Impress By Doug Hay, Director Plant Operations
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Each Division and Every Team within the Vanguard Companies has done an extraordinary job over the past 
year and Vanguard is on track to bounce back strongly from the impact of the pandemic. As mentioned in 
the All-Team’s meeting earlier this year, our sales are up and we expect to exceed 2020 by close to 20%. 
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Over the last two years the global supply chain has 
been challenged in ways we have never faced, and 
for a variety reasons.  Like countless other business-
es, Vanguard continues to work through these 
challenges each day. Nearly every raw material used 
in our manufacturing process has been impacted in 
some way over the last two years 

Early in the pandemic, Vanguard was faced with a 
paper shortage that created extended lead times on 
our core raw material which we had never before 
experienced. Labor shortages and down time at the 
mill level only compounded these issues as sheet 
feeders struggled to keep roll stock on the floor. 
What was once a 1-day turnaround to get sheets was 
stretched out to 7-14 business days. While we have 
seen significant improvements in paper supply in 
the last few months, the challenges remain as sheet 
suppliers work through increased demand and lack 
of labor. 

Other raw material challenges throughout the last 
two years include pallets, adhesives, and inks. In 
some regions pallet pricing remains up nearly 400% 
from where it was at just one year ago, driven by mill 
closures and labor shortages.

As Vanguard continues to work through these 
challenges in raw material supply, the reality is that 
the situation could be much worse. Strategic 
partnerships with our core vendors established over 
many years continue to help our position over our 
competition.

Supply Chain Challenges
By Brady Jacobs, Materials Manager

Vanguard Launches New Safety
Learning Management System

By Brad Kephart, Quality Manager

At Vanguard, we strive to effectively manage raw materi-
als and rework inventory. Through forecasting press 
needs, we are able to reduce the amount of ink held on 
hand. This has led to a reduction of over 18% in ink 
bought, even with a forecasted 20% increase in square 
footage. Additionally, there is less downtime on presses 
for ink due to better schedule management, which has 
caused better efficiencies on most rotary presses. 

Ink Room Material Mgt.
By Kirk Fletcher, Ink Lab Technician

“Show Your Vanguard Pride, Put Safety in Every Stride.”
In our strive for continuous improvement and safety, Vanguard 
Companies switched our training efforts from in-person and 
paper-based, to a new online learning management system. In 
October, the Vanguard Safety team launched the online train-
ing platform to provide safety training to everyone at 
Vanguard Companies. The new system includes both safety 
and company-required training and will replace the majority 
of the classroom training sessions. A key benefit to the new 
system is the ability to assign safety training modules based on 
employees’ job function. 
Other advantages include:

Flexibility - Training can be taken and completed when it is 
convenient for the employee.
Automation - No more manual sending of emails with 
training materials/quizzes.
Compliance - Training content is updated automatically 
when regulations are updated.
Organization - Current employees, will have visibility of 
overdue trainings.
Assortment - Large library of training available.
Oversight - Dashboards to quick and easy reporting of your 
team’s progress.
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Creating An In-Store Experience Matters More Than Ever.

Winning At RetailWinning At Retail
By Jeffrey Rafalski, Director of Strategic Marketing
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The pandemic has changed consumer shopping habits that will continue to impact the retail experience in 2022 and 
years to come. Retailers and brands will continue to address consumer comfortability and habits formed around retail 
visits, navigation, safety, product choice and purchase behaviors. They’ve discovered that both in-store and online 
experiences are critical for winning in today’s retail environment. 
While consumers increasingly return to retail stores, retailers, brands and Vanguard are finding ways to make a lasting
impression by creating in-store experiences more impactful and targeted to specific shoppers and their habits. Here are
a few emerging trends surrounding the retail experience. 

Omnichannel Reshapes the Retail Experience.
Omnichannel played a meaningful role when stores were forced to limit in-person shopping. Online ordering and curb-
side pickup became a must for many consumers. As we move beyond the pandemic, it will be important for retailers 
and brands to build their omnichannel abilities. By blurring online and offline shopping experiences, retailers and 
brands can meet consumer needs along every possible channel – in-store, online, or a mix of both. 
The use of technology on displays or packaging can help engage shoppers. An example is QR codes which have made 
a comeback since the pandemic. Vanguard is incorporating QR codes, on more promotional headers and side panels. 
This allows shoppers to move seamlessly from offline to online within a display. This is just one example that provides 
an opportunity to create a consistent brand story with in-store displays, retail packaging and on e-commerce boxes.
Vanguard is also leveraging Digimarc technology and Augmented Reality to assist in the shopping experience.

Creating Simple and Relevant In-Store Experiences.
Though consumers have fully embraced online shopping, shoppers still prefer in-person retail experiences. Research 
shows that if a retailer gives them a positive experience, or even a memory to walk away with, the likelihood of those 
shoppers returning increases to 90 percent. 
As online shopping and influencers increase, retailers and brands are designing store environments to encourage 
shoppers to post their experiences on social media and promote the retailers’ products. Vanguard sees opportunity for 
brands and retailers to use displays and packaging to create a backdrop for selfies. We also see the trend of minimalistic 
merchandising continuing. Retailers and brands can differentiate the shopping experience with more simple, inspiring, 
and experiential displays. Vanguard has the ability to test and learn designs to leverage research data on new design
retail activations to help ensure a successful in-store promotion that attracts, engages and converts shoppers. 
Finally, wayfinding can lead shoppers through the experience. The pandemic has increased shopper awareness to 
signage.  Retailers and brands can guide shoppers through the store with signage that makes it easy for shoppers to 
navigate the in-person shopping experience on their own. When combined with pleasing visuals and signage, wayfind-
ing enhances the overall shopping experience.

Leveraging Personalized Experiences.
80% of consumers are more likely to make a purchase from a brand that provides personalized experiences. Curated 
displays and packaging can provide customers with a single place to find related items from multiple manufacturers to 
personalize their selection, satisfy occasion need, and help navigate the stores quicker. Vanguard’s expertise in 
multi-brand displays and packaging can not only help shoppers quickly find what they need but mimics the ease and 
variety of their personal shopping online experience.

                                                   Visit our website for more insights and to view our gallery of design examples.



Program Details
Fellowes Brands needed an engaging, easy-to-shop 
display for their Body Glove waterproof phone case 
product. The display needed to fit into a 36” – 48” 
endcap space within the electronics department at 
Walmart. The goal of the display was to introduce and 
offer shoppers stylish protection for their cell phones 
in the coming summer months. The display had to 
clearly communicate the features and benefits of the 
fully waterproof phone case, protection and fit.
Execution Details
The design team collaborated with the product team 
at Fellowes Brands to take their waterproof ideation 
and graphic assets to develop an engaging display 
with a dimensionally cut header. Full graphics utilizing 
digital print via the HP C500 on 200# Oyster White 
corrugate on the front and side panels, allowed the 
shopper to be visually engaged. The water wave 
header sported a full color graphic of the case and 
Body Glove logo to give immediate brand and prod-
uct recognition. Core product features and benefits 
were prominently displayed.
Modularity allowed the design and manufacturing 
team to utilize existing cutting dies with few modifica-
tions. The final display was 36”w x 52.25” h x 15”d and 
held 36 pieces of product over two rows of six facings 
(6-inch butterfly hooks). The pull-out blades took the 
endcap from 36” to 48”. The blades also added extra 
branding to the display. The display assembled and 
allowed for easy in-store setup.

For the first time in years, Vanguard Companies participated and 
won at this season’s major industry award competitions. Starting 
with the Shop! OMA Awards in April and finishing the year with 
the Box Olympics in August, Vanguard brought home the Gold 
and then some. 

See more about our awards at 
https://vanguardpkg.com/awards-and-testimonials/

2021 BOX MANUFACTURING COMPETITION
TWO GOLD & ONE SILVER AWARD

2021 BOX MANUFACTURING OLYMPICS
BEST OF INDUSTRY AWARD

Vanguard Companies and Remington, from Spectrum Brands, 
won the Best of the Industry Corrugated Structure for their 
Remington iLight IPL3500VDN for Costco Canada. The Best of 
the Industry award was chosen from the Gold Medal winners 
in the qualifying categories.

Vanguard Packaging and Manna Pro Prod-
ucts won a Bronze OMA Award in the 
Mass Merchandise – Permanent Display 
division for their Manna Pro Flock Party 
TSC End Cap.

Program Summary/Results
Cost Effective: 

The display cost $52.25 to 
manufacture. The display 

structure utilized over 85% of 
existing tooling from a 

previous execution.
Shopability: 

Shoppers engaged easily with 
the display design.

Fulfillment: 
The displays shipped assem-
bled and delivered on time to 

client/retail locations.
Performance: 

The displays performed well to 
improve impulse purchases 

and additional sales.

Read more case studies on our website at:
https://vanguardpkg.com/case-studies/

CASE STUDY

SALES HIGHLIGHTS

Fellowes Waterproof Endcap
Display for Walmart

AWARD WINNERS
VANGUARD COMPANIES TAKES

HOME THE GOLD IN THIS YEAR’S
 INDUSTRY AWARDS SEASON.

VANGUARDVOICETH
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2021 SHOP! OMA AWARDS COMPETITION
ONE GOLD & ONE BROZE AWARD

Vanguard Packaging and Garland Foods 
won a Gold OMA Award in the Food – 
Temporary Display division for their 
Garland Half Pallet Display for Winn-Dixie.

Vanguard Companies and Remington, from 
Spectrum Brands, won a Gold Award in the 
Innovative Structural Design Consumer Focus

category and a Gold Award 
in the Best Application of 
Spot or Full Label category 
for their Remington iLight 
IPL3500VDN for Costco 
Canada.

Vanguard Companies and Manna Pro Products 
won a Silver Award in the Digital Printing – 
Containers and Displays - Ink Jet/Digital 
category for their Manna Pro Flock Party TSC 
End Cap.



Outstanding performance from our employees deserve to be recognized both as a reward for exceptional performance and 
as a model to other employees.  These values play an important role in our day-to-day activities, reaching not just our 
co-workers, customers, and vendors, but our family and friends as well. 

There are many job-related activities that showcase these values. These individuals each had a profound impact on other 
team members and the business. We are proud that they have demonstrated values that will advance Vanguard Companies. 

Learn more about working for Vanguard Companies at 
https://vanguardpkg.com/logistics-manufacturing-careers-in-kansas-city/

Please join us in congratulating employees of the month, Kirk Fletcher & Armando Perez.   Well Done!

Kirk Fletcher, Ink Technician 
Kirk has been with Vanguard Companies since January 2020 working as an Ink Technician in 
Production. Kirk was nominated for his impactful and collaborative contributions for working 
between his role as Ink Technician and covering Tooling on the production floor while short 
staffed. He also took lead in organizing the shop floor to aid in the cleanliness of the facility, 
helping with the safety of our production floor. 

During the week leading up to Halloween, the three Vanguard facilities held Halloween activities.
There was a Costume Contest, along with a Cut Out Contest at all three locations with prizes awarded on

Friday, October 29, 2021. We also had pizza for our production staff and a potluck for our office staff on Friday.

Armando Perez, Lab Assistant
Armando has been with Vanguard Companies since August 2007 running the cutting lab as 
the Cut Lab Assistant. Armando was nominated for his commitment for demonstrating a high 
level of responsiveness to meeting customers needs. His impact in the company is recognized 
through his consistent reliability, respect and collaboration within Vanguards design, customer 
service and sales teams. Armando acts with purpose and instills confidence with his team 
members creating a high level of trust in his work. 

Employee of the Month
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September Employee of the Month

October Employee of the Month

Employee Contest - Halloween 2021

Lori Sedgwick Chris Scott Matt Terrones

Gio Mendoza Dandy Thomas Jennifer Walker 

The Costume Winners were:
First Place:  Lori Sedgwick (Accounting)      
Second Place: Chris Scott (Vanguard Digital)            
Third Place: Matt Terrones (Bentonville Design)     
The Cutout Winners were:
First Place:  Gio Mendoza (KC Design)      
Second Place: Dandy Thomas (STL)        
Third Place: Jennifer Walker (GPP Production)     
The VGP Production Winners were:
First Place:  Sandra Moreno
Second Place: Maria Garcia
Third Place: Beronica Saldana
**Unfortunately, photos were not available at time of publication.     
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Vanguard Companies Gives Back

Got Your Six Support Dogs

League 42 Golf Tournament

RAGBRAI
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Vanguard Companies is a proud supporter of local, regional, and national events dedicated to helping 
the community and the greater good. If you are looking for a sponsor for your event, please contact us at 

VanguardSales@vanguardpkg.com.

Vanguard Companies was once again proud to support a local charity. 
This time we honor our nation’s vets by supporting Got Your Six Support 
Dogs  through the Vets & Pets Steak Throw Down. Thank you to Bob 
Gonzalez for leading the charge on this event for us. 

Got Your Six Support Dogs is committed to providing specialized service 
dogs to veterans and first-responders suffering from post-traumatic 
stress disorder and/or sexual trauma. Our mission is to help these men 
and women regain their lives through the healing power of dogs. 
Learn more at https://gotyoursixsupportdogs.org/ 

During the two day event held October 15 & 16, over 400 attendees from 13 states raised $16,000 to help our vets in 
need.  Vanguard Companies  had several of our customers competing, sponsoring, and participating in the event. We 
had a first of its kind Backyard Boot camp, where we paired a backyard cook with a @steakcookoffs SCA Pro Tour cook 
for mentoring. In the Backyard Boot Camp one of Vanguards’ Salesmen Matt Price (St. Louis)  placed 9th and Vanguards’ 
Operator Josh McNary (Kansas City) had a 6th place win. 

Thank you to everyone who participated and supported this great event.

On October 1st, Vanguard Companies was a proud sponsor of the 2021 League 42 Golf 
Tournament at Sand Creek Station Golf Course in Newton, KS. League 42™, named in 
honor of the great Jackie Robinson, is a youth baseball league comprised primarily of 
urban children, ages 5 – 14, many of whom have not had the opportunity to play base-
ball before. This year, 88 Golfers raised $17,500 to pay for the kids uniforms’ next year. 
Find out more about this great organization at https://league42.org/

Thank you, Mark Grogan, Pricing Specialist/Project Manager, for organizing 
Vanguard's participation at this year's event.

Vanguard Companies is proud to support our teammate Michael Moore, 
Sales Representative,  and his family as they participate in the RAGBRAI, 
Register’s Annual Great Bicycle Ride Across Iowa. This is more than just a bike 
ride. It is an epic seven-day bicycling adventure that tests endurance, show-
cases community and builds lasting friendships. The longest, largest and, 
oldest bicycle touring event in the world, it is one-third bicycling, two-thirds 
fun! 
To learn more about the race, please visit https://ragbrai.com/.
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Great Reminder to be Thankful Everyday! By Matt Terrones, Designer

Vanguard Companies donates displays to help support a young local Rogers, AR boy named Adam Wright.
 
Adam is suffering from terminal bone cancer and doesn’t have much time left.  He knows this and is trying to live every 
single day he has left and make it count.  His attitude amazes me.  Adam also lost his twin brother last year to cancer. This 
poor family has had a really rough path and I’m proud to say that we helped support them in their time of need.
 
My wife Amber, and several people from Highlands Oncology in NWA, worked with the Rogers High School to help 
celebrate Adam’s High School graduation early.  Once I heard about this story, I presented it to Jarrett Dunn, who was fully 
behind any effort to help Adam and his family.  It wasn’t exactly easy, but we got these displays designed, built and cut in 
record time.

It’s an honor and a privilege to be able to use our Vanguard super-powers to help those in need around us.  How amazing 
that the school was also so accommodating to make that wish happen. The graduation event was a success. 

   Thank you to everyone involved! 

Sharing & Caring of Benton County
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Vanguard Companies was a proud sponsor of the 18th Annual Golf & Dinner 
Auction on September 22nd & 23rd benefiting Sharing & Caring of Benton 
County. Sharing & Caring of Benton County works to serve Benton County’s youth 
in three core areas: their Christmas program, scholarships to local high school 
students and back-to-school assistance for families in need. 

Vanguard Companies is excited to 
announce we were able to help raise 
$8000 during the live auction of the 
18th Annual Golf & Dinner Auction 
benefiting Sharing & Caring of 
Benton County. A special shout out 
to the generous donations by the 
event attendees and the enthusiastic 
encouragement from our Vice Presi-
dent of Sales, Jennifer Wulf. The 
overall event raised over $300,000 
for the charity.  

Thank you to the entire Bentonville team for their participation and support of the event.
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Doing Good for the Company & Beyond
By John Evatt, Creative Services Manager

Matt Terrones works as a 3D Concept Designer at Vanguard in Bentonville. He is responsible for design-
ing fun themes, concepts, structures, and props for Vanguard and its customers. Outside of work, Matt is 
heavily involved in the 501st Legion, which is the worldwide costuming/charity community of Star Wars. 
Matt has been costuming for years in award-winning costumes such as Groot, Ghostbusters, and a 
Sandtrooper. 

A few years back, Matt decided to do more with his costuming and try to make a difference. He set out to 
build a stormtrooper costume and it arrived in a box with tons of pieces. Eight months later, the suit was 
finished, and Matt applied to become part of the charitable Star Wars community. Since joining, Matt and 
his wife, Amber, have met the challenge of spreading good cheer and smiles even during COVID. 

This group is not allowed in hospitals at the moment, but that doesn’t stop them from popping up 
at the Bentonville Square or at a benefit event for a child who lost their battle with a disease. The 
world needs happiness, smiles, and love. Matt, his wife Amber, and their friends at the 501st 
continue to be “Bad Guys Doing Good!”

Calvin over the years on different costumes and props to help him expand his skills. Matt and 
Calvin just completed a “Prince Phillip Shield” that will be part of his Halloween costume this year. 

 “It is truly an honor to work with kids like Calvin. God blessed me with an abundance of creativity, 
and I can think of no better way to use it than to SHARE it with those around me” – Matt Terrones.

Thank you, Matt, for the good work you for the company and beyond!

Calvin, the son of Tom Poindexter who also works at Vanguard in Bentonville, is a fan of Matt’s 
group. Calvin is an avid costume builder who is on the autistic spectrum. Matt has worked with
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Employee Spotlight
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It takes a village to
build a website.

And it takes people in the trenches to 
participate, organize, coordinate, and 

support the development.

Website Development Team
Jeffrey Rafalski, Madeline Baumgartner, John Evatt, and Eric Steen 

Thank you to all the employees who 
worked with the marketing and website

development team this summer to
 make our new website build and

 launch a success. Lorem ipsum
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Annual Event Extraordinaire
Since 2013, Vanguard Companies has managed the Annual Event display compliance 
program. Each year, members of the Vanguard team head out to stores to audit the Annual 
Event displays. The multi-state, in-store audit of all AE displays is conducted during the weeks 
of the Annual Event Sale. 

Since the inception, John Evatt has been an instrumental part of the program. Over time, he 
continuously improved the process from manual paper audit surveys to an App-based pro-

gram. The Retail Assessment Tool (RAT App) allows auditors to go into any 
store in the country and complete a survey and upload a photo of the 
Annual Event displays. 

Each year he oversees the process to ensure the App is updated with the 
over 100 displays across the United States. This year, he coordinated the 
program of 78 evaluators who completed over 3,330 audits in 90 stores 
within 18 states. No small task since he also is responsible for the cleaning, 
analyzing and reporting of the final data. 

Thank you, John, for your leadership and continuous support!

LEFT to RIGHT: Jonathan MacQuinn, Ted Luczak, David Valentini, Bill Davis,
Matt Terrones, Danny Stevenson, and Gabe Calzada.

LEFT to RIGHT: Chris Day, Devin Gustafson, Chris Zippmann, Michael Pasquariello
Jeff Boyer, and Dandy Thomas.
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FRONT ROW:  Michael Houx, Apryl McGill, Eric Larson, Dave Perl, Scott Auer, 
Michelle Casanova. BACK ROW: Bonnie Morrison, Travis Thompson, Matthew Luczak,

Kent Nelson, Jaime Jaramillo, Lucy Thomson, Armando Perez, and John Evatt.
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Chris & Jen with the 
St. Louis Sales Team

Bentonville Team Social St. Louis Team Social

Thanksgiving 
Luncheon

Social

ALF & KC Employees -  Corp. Video Shoot

Follow Us on Social Media!



To submit an article, event, success story, or photo, please contact: 
Madeline Baumgartner at mbaumgartner@vanguardpkg.com 

Jeffrey Rafalski at jrafalski@vanguardpkg.com 

Be a part of our next newsletter. Share your voice.
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Our Core Values
Integrity, Respect, Curiosity, Collaborative, and Impactful

We are committed to providing an engaging
and empowering workplace environment.

We do this through our commitment to sustainability and diversity
throughout our supply chain, beginning with our most valuable asset

 - our employees.

The Vanguard Companies


