
OUR MISSION

This is who we are.

A customer-driven and growth-focused organization that is easy to do business with while driving 
best-in-class results through creativity, innovation, and solutions-based actions.

A people-centric, humble culture with an industry-leading team collaborating through diversity, 
honesty, and a passion to drive for success.

A safety-committed company that strives to protect the team, encourages sustainable practices 
to protect our environment and natural resources, while delivering reliable execution utilizing 

continuous improvement methodology to bring value to our business.

A company that works to accelerate profitability to invest in the people, processes, and systems 
necessary to succeed with the right partners while earning a good return for stakeholders. 

Core Values -   
Vanguard Companies, 
This Is Who We Are

APRIL 2022

By Chris Stoler, Chief Executive Officer

A QUARTERLY NEWSLETTER by THE VANGUARD COMPANIES

A company, at its heart, is a group of people working together towards 
a common goal. Now I know that our company is a whole lot more 
than that, but if we really take things down to the basics, we are all 
here because we share things in common. Things like our love of 
manufacturing, the pride we have in our products, the joy we share in 
seeing our displays and packaging in the marketplace and, of course, 
our universal love of the Chiefs!  But again, if we strip things down to 
the foundation, we share a common set of core values. How we treat 
each other, what we expect from our teammates and the genuine care 
we have for the group, is what makes up our culture, and that culture is 
rooted in our core values.

We all have our own set of core values. They were instilled in us from 
the first days of our lives and have been formed and solidified by our 
parents, pastors, mentors, and friends. Through the years we have 
become who we are because of those people, and those core values 
they formed in us guide our choices and behavior every day. And 
thanks to those informational years and influential people, we seek out 
relationships, places of worship, heroes and even workplaces that align 
with our core values.

Sharing a common set of core values is what brings groups of people together. That is just as true here among us as a company family 
as it is in our homes. We all have a common set of core values that we share. They are the threads that weave us together into a very 
venerable team. It is, after all, what drives success in a company, just as it creates harmony in a home. How we act, what we do, the way 
we treat those around us are all important parts of our lives and collective success. 

Over the past few months, a team of leaders among us has taken the time to observe our common core values in action. And, from those 
observations of our teams and the many individuals among us, this team has come together and identified our collective core values. 
Listening to their thoughts and seeing the results of this work has been humbling and, at the same time, a moment of quiet pride to see 
that we all truly do share these beliefs. Their work has culminated into the Vanguard Companies Mission and Company Core Values.

As we move into 2022 together, I would like to invite you all to celebrate and embrace our company core values. As a family, let’s all 
commit ourselves to living these values every day in all we do with our teammates, customers, and vendors. Our culture will be the 
catalyst for our success and, most importantly, the key reason we reach our goals together.
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Introducing the Vanguard Safety Squad

Takeaways from 2021

Promoting Talent from Within

The Safety Squad meets every month to discuss any 
incidents, near misses or safety concerns raised. It is a 
cross-functional group that encompasses all areas of our 
business. The team works to make improvements to the 
Vanguard Companies’ health and safety programs. The 
group also reviews everyday activities conducted within 
Vanguard and the potential hazards and risks associated 
with those activities. Since this group was formed, the 
Vanguard OSHA recordables have decreased year over year.   
The goal of the group is to reduce workplace injuries through 
communication of hazards, developing and implementing 
corrective actions using the hierarchy of controls after root-
cause analysis, and leading by example.

Thank you for keeping us safe!

Part of our mission statement says, “Every decision we make must answer two questions. Does it create excellence and value for our 
customer? Does it promote profitability for our company? One cannot exist without the other.”

These are the values that we live by at Vanguard Packaging! Production has once again answered the call in 2021. We set a 2021 
goal for improving our efficiencies throughout the plant by 4% or more. Production exceeded that goal and finished the year with 
over a 6% efficiency gain.

Also, we set a goal of cost of quality based off sales dollars; we exceeded that goal by .00125% savings. By hitting these goals,  
it keeps us competitive in our market and adds to the bottom line. We will continue to push ourselves in 2022 by looking at how we 
can improve throughout 2022 on multiple fronts we can control.

Companies are always looking for future talent and Vanguard is no 
different. It is always nice to see people from within our organization step 
up and do the right things to get the opportunities to advance. 

We are lucky to have two such people in our organization—Sarah Reed and 
Andrew Matthews. Sarah is in training at Vanguard Digital working with 
our 1st shift digital supervisor. This training will enable her to move to 2nd 
shift as the lead operator once we open up that shift.  Andrew is in training 
working with our 2nd shift superintendent and 2nd shift supervisor to 
become a lead on the 2nd shift. Continued training on different tasks and 
projects will help them continue their growth here at Vanguard.

I would like to personally thank them for their contributions 
to our company!

LEFT to RIGHT: Ryan Hughes, Zach Hughes, Mike Cobb, Doug Hay, 
Larry Schroeder, Dave Whittington, Donny Beach, Brad Kephart,  
Jared Braden, Nick Pennacchio, Artie Garner

Andrew Mathews Sarah Reed

By Brad Kephart, CI Quality Manager

By Doug Hay, Director, Plant Operations

By Doug Hay, Director, Plant Operations
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Winning At RetailWinning At RetailWinning At Retail
By Jeffrey Rafalski, Director of Strategic Marketing

With the rise of ecommerce shopping, changing shopping habits, and emerging brands, retailers and brands are constantly 
challenged to stay on top. Effective point-of-purchase (POP) displays not only allows you to showcase spotlight items, but also 
encourage impulse purchases. Well-designed and properly placed POP Displays provide many benefits for retailers and brands 
when used consistently and effectively. Here are just a few:

Attract the Shopper’s Eye
Shoppers navigate stores differently but typically skim down the aisle looking for one thing in particular. Packaging alone, no matter 
how catchy or visually appealing, is often too small to make an impact. Using POP Displays or POS Signage to accompany your 
product increases the chance that a shopper will notice it. 
 
Market Your Brand & Product
You have a great brand, product, and message. POP Displays makes your brand easier to spot and they allow you more space to 
better educate buyers on the unique value that your product offers. POP Displays is a vehicle to market your brand, product, and 
message effectively.  
 
Program Modularity
POP Displays provide a lot more modularity to your program and parts can be used across multiple programs. They also provide 
the flexibility as to where to place your product, depending on retailer.

Helps Compliance
A common struggle for brands is ensuring their products are merchandised effectively at retail. By providing a display along with 
your product, you can dictate exactly how you want your brand advertised within the store.

Provides Additional Advertising
Not only are POP Displays attention-grabbing, but they provide additional product information and advertise your brand. It’s a cost-
effective way to advertise versus other medias. You can leverage the same campaign and messages, but simply tailor them to fit a 
corrugated display. 
 
Strategically Locate Your Products
POP Displays allows for better in-store visibility. They enable brands to place products where they will get noticed the most. This is 
also a great way to offer your brand next to any complementary products it may be commonly used with. They are easy to move or 
switch out to target seasonal supplies and products, making the ROI on your displays that much better. 

Stand Out from Competitors
Displays can provide an advantage in a highly competitive category or retail space.

Target Impulse Buyers
It’s much easier to entice customers to buy your product if they are already in a store with the purpose of buying something. In-
store purchases are often unplanned, meaning that effective point-of-purchase marketing can have a profound effect on your sales.  
POP Displays excel at targeting impulse buyers.

Vanguard Companies is focused on helping companies better connect to consumers and shoppers by integrating the art 
and science of decision-making into our creative process. Our in-house creative services provide the innovation and design 
expertise to attract, engage and convert shoppers through effective POP Displays, Signage and Packaging in-store.

Visit our website for more insights and to view our gallery of design examples.

Point-of-Purchase Display Effectiveness
What are the benefits of POP Displays?



TH
E VANGUARDVOICE

4
8800 Northeast Underground Drive, Pillar #255E, Kansas City, Missouri 64161     816.455.4000

www.vanguardpkg.com

SALES HIGHLIGHTS

CASE STUDY BRINGING REJUVENATE 
TO LIFE

CHRIS STOLER  
JOINS PANEL AT AICC 

PACKAGING XPERIENCE

Belkin Fast Charge Endcap for Walmart

Program Details
Belkin wanted an engaging display for their wide 
assortment of Fast Charge products. The display needed 
to be visually appealing, easy to shop, and withstand the 
demands of a busy electronics department. The goal of 
the display was to introduce and offer shoppers a wide 
assortment of fast-charging products in a trendy and easily 
shoppable display. The display had to clearly communicate 
the features and benefits.

Execution Details
Collaborating with Belkin, Ed Wonnacott, Director of 
Business Development, and the design team, created 
a trendy shaped design that provided the dimension 
and wow factor to attract shoppers and drive impulse 
purchases. Graphic components were printed digitally 
utilizing the HP C500 digital press.

The marketing message and product was positioned on 
the display to be highly visible and easy to navigate. The 
use of large product graphics, curved panels, and angled 
base, created interest and engagement. The design 
utilized pegs to make the product stand out and easy to 
shop the assortment. The display was designed for product 
capacity, retailer specifications, and shipped assembled 
to retail. Each display included a setup instruction sheet  
for easy assembly.

Program Summary/ Results
Cost Effective: The simplistic design structure and digital 
printing allowed the display budget to be achieved.
Fulfillment: The displays shipped assembled and were 
delivered on time to client/retail locations.
Performance: The displays performed well to improve 
impulse purchases and additional sales.
Shopability: Shoppers engaged easily with the display.
Sales: The customer experienced the expected sales lift 
for the duration of the display.

Last year, our client Spectrum Brands acquired Rejuvenate 
(For Life Products, LLC), a manufacturer in the household 
cleaning, maintenance, and restoration segment. The director 
over package engineering at Spectrum Brands wanted to 
highlight the Rejuvenate brands and build excitement over the 
acquisition.  Chris Day, Mike Pasquariello, and Chris Zippmann 
in St. Louis took this display from conceptual rendering to real 
life, demonstrating what the in-store shopping experience 
could be.  This was installed in Spectrum’s corporate offices and 
measures 8 ft x 6 ft x 6 ft.  The display brings the products to life, 
showcasing the four key cleaning segments: Floor Care, Kitchen 
& Bath, Leather & Fabric, and Outdoor. Well done team!

In March, Chris Stoler joined the AICC member panel at the 
AICC Packaging Xperience conference held in Kansas City. Chris 
was joined by fellow box makers Jana Harris, President of Harris 
Packaging; Ed Nusslein, General Manager of McLean Packaging; 
and Mark McNay, Sr. Vice President and General Manager, SMC 
Packaging Group. AICC President Mike D’Angelo moderated 
the panel as the experts discussed hiring practices, employee 
engagement, paper supply, lead-time challenges, and capital 
equipment purchasing plans.

By Ed Econie, Regional Sales Manager
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Apryl McGill Earns loPP Lifetime Certification

Since 1972, the Institute of Packaging Professionals (IoPP) has awarded qualified applicants the designation 
“Certified Packaging Professional (CPP).”  To date, there have only been about 2000 packaging professionals 
from all over the world who have attained CPP status. Candidates achieve the Certified Packaging Professional 
(CPP) designation by demonstrating significant industry expertise and experience, measured through a flexible 
applicant testing process.

Currently, a candidate is qualified to begin the process if he/she has six years of experience in packaging or a closely related technical 
discipline. The six-year requirement can be satisfied in the following ways:
• Six years actual packaging work experience, or;
• Bachelor of Science degree in packaging related area, plus two years of work experience, or;
• Bachelor of Science degree in packaging related area, plus one year for Master’s Degree, plus one year of actual work experience.

Completion of all four semesters of the Fundamentals of Packaging Technology series constitutes one year of experience.  Then you have 
to complete the requirements to become a CPP by demonstrating significant knowledge in the packaging industry. 

Regarding the initial test that Apryl took about 15 years ago when she started the certification process, she said “It was probably the 
hardest test that I’ve ever taken in my life.  It took a full 48 hours to complete it and you were timed.”  After passing that initial test, Apryl 

said that she has had to continue with recertification courses every 5 years with a certain amount of continuing 
education and packaging work, patents, etc., just to stay current.

In December 2021, Apryl received some amazing news from the IoPP home office.  They informed her that she 
had officially completed enough over the past 15 years to have qualified her to be granted the highly esteemed 
designation of being a “Lifetime” member of the CPP program.  Apryl now joins a super-elite group of only around 
418 Certified Packaging Professionals in the world with the “CPP-Lifetime” designation. 

By John Evatt, Creative Services Manager

So, this is a pretty big deal for Apryl… and for Vanguard Packaging!

Vanguard Delivers AICC Award to Manna Pro

Vanguard Partners with Alexis Enterprises at AICC

We were proud to deliver the Silver Award to Manna Pro Products, LLC this past December. 
The Manna Pro Flock Party TSC End Cap won second place in the Digital Printing-Containers 
and Displays-Ink Jet/Digital category in the TAPPI and AICC, The Independent Packaging 
Association 2021 Box Manufacturing Olympics.

The eye-catching semi-permanent endcap helped build brand awareness, support new 
product launches, grow annual sales, and drive consumers in-line to explore everyday products 
at Tractor Supply Company

Chris Stoler and Michael Moore joined our customer Kim Newton (owner and founder of Alexis 
Enterprises, LLC) last week at the  AICC Packaging Xperience. Kim did an amazing job sharing 
her entrepreneurial background and how she grew her business rapidly over the last year. 
Alexis Enterprises and Vanguard partnered on a fantastic digitally printed box to enhance the 
consumers’ unboxing experience of the handcrafted Voile Quilts. 

Learn more about Kim, Alexis Enterprises, LLC, and  her one-of-a-kind quilts at 
https://kimalexisnewton.com/.
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Outstanding performance from our employees deserve to be recognized, both as a reward for exceptional performance 
and as a model to other employees.  These values play an important role in our day-to-day activities, reaching not just our  
co-workers, customers, and vendors, but our family and friends as well. 

There are many job-related activities that showcase these values. These individuals each had a profound impact on other team members and 
the business. We are proud that they have demonstrated values that will advance Vanguard Companies. 

Learn more about working for Vanguard Companies at 
https://vanguardpkg.com/logistics-manufacturing-careers-in-kansas-city/

Please join us in congratulating employees of the month, Kerri Hoefs, Mike Cobb, Matt Luczak, Tamar Baca, and Brandon Weiser.             

Kerri has been with Vanguard Companies since December 2017, working most recently as a Customer Service 
Representative focused on Box Genie. Kerri works to help customers find the perfect solution. Her customer-driven 
mindset shows through in her daily support of balancing the demands of our customers. She always acts with 
integrity, making the best decisions for not only the company, but also our customers.

Kerri Hoefs, E-Commerce Customer Service Representative

Mike has been with Vanguard Companies since June 2017 working as a Project Manager in the Customer Service 
Department. Mike is a respectful employee who continually strives to deliver quality products in a timely manner. 
He demonstrates patience and a willingness to help Vanguard succeed. He collaborates among his colleagues in 
Customer Service and other departments to ensure orders are booked, quality is topnotch, and deadlines are met.

Mike Cobb, Project Manager

Matt has been with Vanguard Companies since October 2018 working as a Structural Designer. Matt demonstrates 
teamwork, professionalism, and patience in his daily interactions with everyone he comes in contact with. He is 
prepared and works diligently to complete his projects or help others. His teamwork and dedication foster 
Vanguard’s mission of collaboration and solution-based actions.

Matt Luczak, Structure Designer

Tamar has been with Vanguard Companies since April 2000 working as a Machine Operator.  Tamar’s influence on 
up-time, set-up, and machine efficiency is highly impactful as she helps deliver production results. She is a reliable 
and trusted partner, with a passion to drive efficiencies and work with her teammates.  She demonstrates her machine 
knowledge by remaining vigilant at all times of what is going on around her and her teammates.

Tamar Baca, Machine Operator

Brandon has been working with Vanguard Companies since October 2019 as a Shipping Lead.  Brandon demonstrates 
integrity by treating others with respect and takes time to help others when asked. He is always present and willing 
to ensure that others feel comfortable in their duties.

Brandon Weiser, Shipping Lead
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Teamwork Makes Vanguard Manufacturing 
Hiring Event 2021 a Success!
Like many companies today, Vanguard Companies is not immune to the labor 
shortage. Based on wage analysis of related positions and industries, companies 
are required to adjust their value proposition to stay competitive within the labor 
market.  To address our critical labor shortage within our production staff, the Vanguard 
Human Resources Team held a Manufacturing Hiring Event at the Corporate location  
on November 18, 2021. 

The Marketing, Design and Talent Acquisition teams worked together to create a strong 
marketing campaign with online marketing materials and signage for the event.  In addition 
to multiple marketing efforts from various job boards, HR, Production Management, and 
Senior Leadership Team (SLT) helped facilitate the hiring event.

To promote the event, Human Resources held a gift card contest for sharing the most 
social media posts. Employees received an entry into the contest for every unique source they utilized. April Shovick, Quality Control 
Technician at Vanguard Packaging, was the prize winner. 

The event was a success thanks to support from multiple individuals  across various Vanguard Companies departments on the day of 
the event. Seventy-six (76) candidates toured the facilities, and thirty-eight (38) candidates accepted roles the same day. This event 
exemplified the power of collaboration, resulting in a positive impact filling our production roles.

By Brenda Davis, Senior Talent Acquisition Specialist

New St. Louis Office - Opened in April 2022!
The St. Louis sales and design team moved into their new office space in Earth City, MO on April 15, 2022. The new space is conveniently 
located a few blocks from our anchor account, Spectrum Brands. The larger working environment creates a more efficient, productive, 
and collaborative environment for our employees and customers. The new space allowed us to expand our design lab, showroom, 
conference room, and client meeting space.

The team will continue to provide creative services including conceptual sketching, graphic design, structural design, CAD sampling, 
prototyping, production art, and testing. In addition to their current capabilities, the new space has a photo lab, client guest offices, 
and a retail showroom to stage designs in a store environment to simulate in-store execution.

The conference room is equipped with state-of-
the-art web systems and tools for success. The new 
space encourages customers to visit and spend time 
working through project ideation with our sales team, 
program managers, and designers. The open space 
layout allows for better collaboration, workspace and 
privacy when needed.

“We are excited about the growth of the Eastern 
Region, and how the team continues to develop. 
Seven years ago, we opened the Creative Design 
Center with three people and one anchor account. 
Today, we have 11 team members, a diverse client 
base and we have quadrupled the topline revenue 
for the Region.” Ed Econie, Regional Manager.

LEFT to RIGHT: Devin Gustafson, Matt Price, Ed Econie, Michael Pasquariello, 
Bob Gonzalez, Chris Day, Jeff Boyer, Dandy Thomas, Chris Zippmann,  
Christian Franta

COMING IN JUNE....Photos from the new space!

“The St. Louis team is a key part of our successful 
growth and we are excited to continue to 
invest in the talent and resources to expand our 
commitment in this region.”
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Vanguard Companies Appoints Drew Wilkins 
Regional Sales Manager – Bentonville, AR

Sean Doherty joins Vanguard Companies as  
General Manager of our E-Commerce platform

We are happy to announce the appointment of Drew Wilkins as new Regional Sales 
Manager for our Bentonville sales and design office reporting to Jennifer Wulf,  
VP of Sales. 

Drew will help shape the next chapter of Vanguard’s future by executing the 
Bentonville sales strategy, team development, and strategic relationships. As a 
cross-functional leader, he will be responsible for driving organizational change to 
develop a focused sales team that protects Vanguard’s key revenue streams, while 
also diversifying and growing the business.

“We are very excited to promote Drew to this position where he will act as a 
champion, creator, and thought leader for the business, internally and externally,” 
said Jennifer Wulf, VP Sales. “This is a critical role to our long-term success with not 
only the excellent team in Bentonville we have today, but how we grow and work 
cross functionally with our St. Louis and KC teams as well.“

Sean will lead all aspects of Vanguard’s E-Commerce platform, including building 
and leading a team across marketing, product development, engineering, customer 
service, sales, and account management. He will help with the ongoing efforts to drive 
improved production and fulfillment execution. Focused on scaling the business,  
he will also drive all aspects of the long-term product roadmap and strategy to 
execute their goals.
 
Sean Doherty is a results driven marketing executive with hands-on experience 
in e-commerce, lead generation, vendor management, partner management, 
merchandising, operations, and large-scale project execution. In his most recent 
position, Sean was General Manager of Mimeo Photos for the Mimeo Corporation. 
There he launched Mimeo Photos globally and continued annual double digit 
percentage revenue growth through new products, partnerships and new channels 
including sales, macOS, the Web and iOS platforms.
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What hobby did you take up during the pandemic?
Like so many people during the pandemic, Madeline needed to get 
out of the house and challenge herself. Lucky for her, her friends had 
an idea – horseback riding. Not just riding, but jumping! After all, how 
hard could it be? They made it look so easy. So, apparently riding, let 
alone jumping, takes time. Lots of time. And patience. And nerves. 
And ability. LOL. 

After months of riding and finally beginning to jump, her favorite 
horse, Nuzzo, retired. Nuzzo was a big, sweet, slow gelding, who 
made riders feel like they were sitting on a couch. After trying a few 
speedy retired racers, her trainer had her try a horse better suited 
to her size and ability-a pony. Turns out this wasn’t a demotion, but 
a truly better fit. Each horse is different, each ride is unique, but like 
in life, the key is to keep your head up, eyes forward, heels down, 
and hold on for dear life. And don’t forget to smile and breath! Life is 
short, enjoy the ride. 

Madeline & Nuzzo

Madeline & Ladybug

Please submit your story to mbaumgartner@vanguardpkg.com 
for an upcoming issue.

Be a part of our next newsletter. Share your voice.

To submit an article, event, success story, or photo, please contact:
Madeline Baumgartner at mbaumgartner@vanguardpkg.com

Jeffery Rafalski at jrafalski@vanguardpkg.com

THANK YOU 
NOTE

Shout out to 
Michelle Casanova 

for her design support 
on the newsletter.

Announcing the Vanguard Companies 2021 Summer Sales   
Incentive Plan – Go for the Gold Winners
To diversify Vanguard Companies sales into new growing market segments, we set a 
revenue growth goal for the VGP commercial team to add new business sales during 
the back half of 2021.  We challenged our team to capture new sales and as many 
new accounts possible. We are happy to announce the following winners for the 
2021 Go for the Gold Challenge: 

Most New Sales 
• First Place-Gold: Ed Wonnacott
• Second Place-Silver: Patti Kelly
• Third Place-Bronze: Mike Herr

Most New Accounts
• Platinum High Jump: Michael Moore

PHOTO LEFT to RIGHT: Patti Kelly, Mike Herr, Ed Wonnacott, Michael Moore
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Vanguard Companies Gives Back
Vanguard Companies is a proud supporter of local, regional, and national events dedicated to helping 

the community and the greater good. If you are looking for a sponsor for your event, please contact us at 
VanguardSales@vanguardpkg.com.

Vanguard Helps Well Beings Studio with Book Project

Through the help of our Team Member Michael Moore, along with his 
client, Packaging Chic, Vanguard Companies was happy to provide 
digitally printed boxes to the Well Beings Studio for their “The Little 
Green Monster: Cancer Magic” book project. The book was written 
by WBS director and breast cancer survivor, Sharon Chappell, to help 
families talk about cancer, diagnosis, treatment, and the feelings that 
accompany the cancer journey. Local Girl Scout troops helped fill the 
boxes for the project.

Well Beings Studio engages the arts to support emotional well-being and 
open conversation with children, teens, and families. They break stigmas 
around medical trauma, chronic illness, disability, and inclusion. Together 
they develop coping skills, empower creativity, and build community.  
To learn more about the Little Green Monster program, please visit  
www.wellbeings.studio/lgm. To learn more about the Well Beings 
Studio, please visit www.wellbeings.studio.

LAUNCHED!
 OUR NEW WEBSITES HAVE

 CHECK THEM OUT AT:
www.advancedlogisticsandfulfillment.com

www.greatplainspkg.com
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KC CUSTOMER SERVICE

ALF TEAM

WAYNE JURGIELWICZ
ALF

BACK LEFT TO RIGHT: Ryan Hughes, Mike Wenger, Melinda Barnett, Mike Cobb, 
Sorrosh Noori, Kyle Bryant, Giovanni Mendoza, Travis Ryan, Kelly Milligan, Tyler Jaye, 
Tammie Metcalfe, Keri Hoefs, Kim Cochran, Mark Grogan.

BACK LEFT TO RIGHT: Wayne Jurgielewicz, Dave Frisbie, Sara Mikulich, 
Nathan Mata, Antonio Martinez, Matt Johnson, Christy Dyer, Jackie Hurst, 
Ruth Rios, Heather Price, Araceli Jimenez

FRONT LEFT TO RIGHT: Christine Wenger, Amy Laub, Kelli O’Neil, Lanette Hime, 
Tammy Liberto, Teresa Lettmon 

FRONT LEFT TO RIGHT: Jose Santos, Hilda Pena, Kelly Rodenbaugh, 
Holly Mohr, Carmen Vorwark, Rosa Martinez, Katy Colby, Kim Hughes, 
Stephanie Wiedmier, Amber Wiedmier

BENTONVILLE TEAM –TED LUCZAK’s 25th Work Anniversary Party
BACK LEFT TO RIGHT: Chris Stoler, Patti Kelli, Ross Long, Gabe Calzada, Jonathan MacQuinn, Billy Davis, 
Ed Wonnacott, Danny Stevenson, Tom Poindexter
FRONT LEFT TO RIGHT: Gerald Pevey, David Valentini, Erin Spears, Ashley Luzzo, Ted Luczak, Matt Terrones 
(behind Ted in red hat), Drew Wilkins, John Evatt
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The Vanguard Companies
We are committed to providing an engaging 

and empowering workplace environment.
We do this through our commitment to sustainability and diversity 

throughout our supply chain, beginning with our most valuable asset  
– our employees.

FOLLOW US!

@vanguard-companies @vanguardcompanies


