
OUR MISSION

This is who we are.

A customer-driven and growth-focused organization that is easy to do business with while driving 
best-in-class results through creativity, innovation, and solutions-based actions.

A people-centric, humble culture with an industry-leading team collaborating through diversity, 
honesty, and a passion to drive for success.

A safety-committed company that strives to protect the team, encourages sustainable practices 
to protect our environment and natural resources, while delivering reliable execution utilizing 

continuous improvement methodology to bring value to our business.

A company that works to accelerate profitability to invest in the people, processes, and systems 
necessary to succeed with the right partners while earning a good return for stakeholders. 

Vanguard Companies 
Core Values - Integrity

August 2022

By Chris Stoler, Chief Executive Officer

A QUARTERLY NEWSLETTER by THE VANGUARD COMPANIES

Welcome Summer! It is hard to believe that more than half of 2022 
has already come and gone. So much has happened thus far this year. 
Investments in eCommerce, new commercial team leaders, many new 
customer projects, and a host of team engagement activities. Along 
with these internal happenings, we have experienced hyperinflation, 
skyrocketing fuel costs, supply chain challenges, and pallet shortages. 
One thing that has not changed, and that has allowed us to thrive 
in this dynamic environment, is our intelligent and nimble team. 
Together, we help make the complex simple and deliver great value 
for our customers. That success is founded in our core values and how 
we live them every day.
 
I continue to be impressed and proud of all of you. Each week that 
passes I see so many examples of our core values in action. Each of 
those core values is key to a thriving and vibrant culture where respect 
and customer focus are paramount. Of our core values, the most 
important is Integrity. It is at the center of any relationship and is the 
glue that binds and strengthens our team. At first glance, we all define 
integrity as “honesty, truthfulness, and being upright.” Those are 
certainly key elements of this core value. However, there is a deeper 
meaning. Integrity also imputes “unity, strength, soundness; the quality of being complete and undivided.” Both dimensions are equally 
important here at the Vanguard Companies.

You have heard me tell you that our success is predicated on earning our customers’ trust. You have also heard me say that each 
and every person in this company has a responsibility for those relationships. That all starts with integrity. Telling the truth and being 
forthcoming. Showing respect for our colleagues, team members, vendors, and customers. Giving credit where it is due. Approaching 
challenges with courage. All of these behaviors inherently build trust. At the same time, when we actively engage in these actions, we 
simultaneously build unity, strength, and soundness that will ultimately form us into a company that is not only well respected, but that 
can take on any challenge and achieve every success. With integrity, nothing can stop us!

I am looking forward to seeing what the second half of 2022 brings. I am confident in our prospects because we are strong, capable, 
and intelligent. The work we have undertaken in the early part of 2022 has set us on a good course, but it will take our collective effort 
and grit to ensure that we succeed in reaching our goals. Have a great summer with family and friends. Thank you for being a part of the 
team and for all you do!
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Space and Capacity Planning

Digital Expansion

Space and Capacity Planning. It sounds easy but this is probably one of the most difficult things 
for us to do as a company. To stay a premier packaging and display manufacturer, we must always 
keep our eyes on new technology and equipment, from both a replacement / upgrade and growth 
standpoint. As we add technology and equipment, it usually requires more space. 

Again, this sounds easy, but uncertainty in the economy and local markets makes this difficult. In 
extreme times like the Recession of 2009 and the Pandemic in 2020, Vanguard did have a slide back-
wards in sales. We do not want to be too conservative and not plan for growth, but we also don’t 
want to overextend and put us at risk during potential economic downturns. 

So, what do we do?  We keep our eye on the ball. I spend quite a bit of time looking at our sales plan, 
results to plan, and 2-3 year plans compared to our machine and facility utilization. We look at how 
much of our machine times are being utilized and how full or congested our plants and warehouses 
are. We review and then adjust our strategies as needed. Recent examples are adding the Euclid 
laser cutter to support eCommerce smaller runs, adding two additional dock doors to enhance ship-
ping flow, and we have recently issued purchase orders to automate the take-off section of the main 
line conveyor system. Another recent investment that everyone at Vanguard sees is the addition of 
CorrPlan scheduling, which provides us better visibility of what is running on our machines, and also 
more accurate floor reporting to track our trends and KPI’s. 

So, what is next?  We are currently evaluating primary equipment and space. 2022 is setting up to be a record year at ALF.  ALF currently 
has 435,000 square feet of real estate but is this enough to sustain their current demands and growth plans? ALF has currently been 
doubling sales to forecast. We are studying this now and evaluating additional space, both inside and outside the cave. 

We continue to evaluate flexo printing, die-cutting, and digital capabilities, and capacities. Some as replacements / upgrades and 
others as digital growth. We started with a HP C500 digital press and one prepress person in our Parvin Digital facility in 2019. It now 
houses a C500, HP15500, a Zund automated cutter, a Highcon Euclid laser cutter, and prepress staff of four. The Digital Facility is 57,140 
square feet and we will require additional space to add a second C500 press. We have currently migrated to 4 x 10’s and a 3 x 12’s 
weekend shift to accommodate digital and eCommerce growth. Continued growth is expected and will require equipment. 

It is hard to say exactly what we will look like in the next 2-5 years, but history tells us that it will be much different than today and 
probably much bigger. In the 70’s we were a very small company in a very small section of the HMW cave complex. Today we occupy 
786,000 total square feet between VGP, ALF, and GPP.  When VGP moved into this section of the cave in 2009, it was the third time the 
manufacturing company relocated. Everything seemed huge and we wondered how we would ever utilize all the office space. Over the 
past three weeks we have been moving people and upgrading offices to help accommodate our head count with multiple people shar-
ing spaces.  VGP at 249,000 square feet seemed huge in 2009 and today we are extremely congested during our busy peak seasons. 

While we do not have a crystal ball to predict the future, we do have talented, hard-working people, good technology, a great company 
culture, with a top-quality reputation in the marketplace. These are the assets that allow us to continue planning for growth to build 
our future while never taking our eyes off the ball on our path forward and the obstacles in front of us. I appreciate the hard work and 
everyone’s efforts to always keep Vanguard Companies steering in the right direction. 

Vanguard Digital is expanding their shifts due to continued growth in the 
corrugated digital market. Starting the week of June 6th, the first and third shifts 
will work 10-hour days Monday thru Thursday. We will also add a Friday thru 
Sunday shift that will work 12-hour days. Currently we run just the HP C500 during 
these expanded hours, but we plan to run additional equipment in that facility as 
we increase our labor force and provide the necessary training.

I would like to thank the folks who have volunteered for the additional shifts. These 
are the same people who have run quality product that helped us expand our 
footprint in the corrugated digital market.

By Jim Beard, Chief Operating Officer

By Doug Hay, Corrugated Division Manager
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LifeMart Employee Benefits Through ADP Login

The economic news headlines constantly remind us we are facing un-
precedented inflationary headwinds and increased pressure on our 
manufacturing costs. While we continue to find ways to mitigate this 
impact through our operations and maximize efficiencies where we 
can, it is critical we discover ways to still grow. 

Our sales teams have excelled this year in pivoting to find approach-
es to meet our customers’ demands while offsetting these impacts. 
By collaborating with marketing to provide in-depth anal ysis of the 
market, trends, and the competitive landscape, we have seen success 
in gaining new customers with insights-based designs and solutions, 
especially in areas that are maintaining share as they also manage 
their rising costs – on both displays and industrial packaging. 

In addition, our unique success in executing programs that leverage 
multiple vendors on one display is accelerating our growth. Holiday 
programs, cross branding, department focused, seasonal – the opportunities are endless, and our growth reflects that continued diver-
sification of our portfolio with more customers on the horizon. 

The in-store experience is not going away and while shoppers may have sought out the safety of on-line ordering during the height of 
the pandemic, that shopping comes at a premium that inflation will continue to deter, and the in-store will become critical to brands 
differentiating their product. 

Our Vanguard Sales Team is ready to make the complex simple and meeting the challenges of our retailer and brand partners. 

Save Time and Money with LifeMart Discounts
What Is LifeMart? LifeMart is a proprietary, members-only discount shopping website that 
provides discounts on nationally recognized brand-name products and services and local 
retailers. They provide employees with real savings to help them manage everyday needs.

Categories include, but are not limited to: Travel, Electronics, Tickets, Family Care,  
Wellness, Home and Auto, Financial and Legal, Apparel, Flowers and Gifts, along  
with Restaurants and Dining.

Features and Benefits
Account Support and Contact
LifeCare is here to answer any questions related to offering LifeMart to our employees. 
Whether someone would like a demo of the LifeMart website, electronic promotion mate-
rials, or just have general questions, please contact ADPMarketplace@LifeCare.com

LifeCare Promotion Materials
LifeCare provides marketing materials including emails, flyers, and posters. LifeCare also 
handles newsletters/emails directly to employees who opt in to receive these once they 
have registered (approximately 4 communications per month).

B2B Discounts on Wellness Services and Office Supplies
As part of LifeMart, managers and HR will have access to purchase wellness products and 
services, as well as office supplies at a discount. Simply click on the Business Deal category 
within the site navigation.

Employee Discounts
LifeMart Employee Discounts offers deals on Travel, Entertainment, Wellness, Apparel and 
more. Employees will need to log into their ADP account and access the Employee Dis-
counts – LifeMart, to set up where these discounts can be emailed.

Navigating Growth During Economic Headwinds
By Jennifer Wulf, VP Sales

By Philbert John, Human Resources Manager
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Kimberly Clark and Disney Present Huggies Diapers
Ashley Evans (Sales Program Manager), Matt Terrones (Concept Designer), and 
Ted Luczak (Structural Designer) in our Bentonville office worked on a unique 
project together to produce a large “eye-catching” corrugated display that can 
currently be seen in several Walmart stores across the country. The Kimberly 
Clark display holds Huggies Diapers and Pull-ups and is the centerpiece of an 
optional 3-pallet train concept to promote other baby items sold in Walmart. 
Vanguard produced the center focal pallet that features a corrugated 3 
dimensional hot air balloon with various Disney characters, plus the additional 
pallet skirts and corner signs to be placed around the adjoining pallets on 
either side of the main center display. 
 
The Kimberly Clark Corporation and Disney have partnered together to 
have various Disney cartoon characters printed on all of Kimberly Clark’s 
Huggies diapers and training pants. At an initial brainstorming meeting in our 
Bentonville office, the customer shared a sketch of their idea of a 2-sided sign 
with a huge 3D hot air balloon that was supposed to be a 6’ wide x 3’ deep x 8’ 
tall structure supported by two poles 4’ tall that would arch over the Huggies 
products sitting directly on the pallet. Ted saw right away that this huge signage 
concept of theirs was going to be very top-heavy and very unstable/unsafe. 
He advised the reps from Kimberly Clark to allow him to build the display around the products that would allow better support for the 
balloon feature rather than using only the poles for support. After a long but productive meeting, the customer finally agreed with Ted. 

Initially, the first prototype Ted designed and Jonathan McQuinn cut out on the Kongsberg cutting table, used the customer’s 
dimensions and weighed just over 40 pounds.  After the customer saw their little sketch come to reality on a life-sized scale, it was 
quickly determined that the structure was too massive in size and weight. It was decided to reduce the height of the balloon by 30%, 
which took out enough corrugated material to cut the weight in half.  

Kimberly Clark contracted with a third party merchandiser called Crossmark to ensure that setting up this display in the stores would 
take minimal effort. During a third meeting with the customer, a representative from Crossmark came into the Bentonville office to 
review the modified structure with Ted and Ashley. After hearing their feedback and preferences regarding the assembly processes in 

the field, Ted redesigned the entire unit once again to match Crossmark’s requests.

From that point, Matt and Ted worked together on finalizing the various shapes and sizes 
of the lug-on Disney characters and all of the other final graphic details. Matt created 
several versions of renderings and, once the final art was approved, they printed, cut out, 
and assembled a full-size mockup for final customer review and approval. The customer 
was very happy and provided Ashley with a PO for 3,900 Walmart stores. Ted moved to 
final specs, Matt processed the final art files, Gabe Calzada completed an extensive 12-
page process book for partial assembly at ALF and another detailed 7-page Retail Set-up 
Instructions Manual for Crossmark to use for in-store set-ups, and Kyle Bryant booked the 
order for production.

The final version contained various Disney character lug-ons and a QR code. Once the 
QR code is scanned with a cell phone, the user will be directed to an interactive game of 
hide-n-seek where the various Disney characters are hiding in the clouds.  Once all of the 
characters are found, the app will instantly show the user various coupons via the Ibotta 
App for discounts on several Huggies items. This is a great example of combining QR code 
technology, instant coupons for targeting merchandise, advertising, interactive gaming, and 
our corrugated display.

 
Altogether, it was a process that involved several meetings and discussions with the customer, 

a third-party contractor, Vanguard design, project management, customer service, graphics, 
and our digital print departments. This project is a great example of perfect cooperation 
and communication leading to a very impactful result. It was extremely challenging, but our 
Bentonville team pulled off a major win with this awesome display and the customer is very 
happy with the way it turned out.  

Look for the Huggies/Disney hot air balloon display in a Walmart store near you.

By John Evatt, Creative Services Manager
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Winning At RetailWinning At RetailWinning At Retail
By Jeffrey Rafalski, Director of Strategic Marketing

What is Storytelling
Storytelling is the art of using words to create a compelling story to generate emotion and thus inspire action from your customers. A 
compelling story breathes life into a design, a brand, or a product. It injects meaning and fosters emotional connections with an audience. 

It is psychologically proven that customers make buying decisions based primarily on emotions; logical reasoning comes second. One 
study shows that B2B buyers are nearly 50% more likely to purchase when they see personal value in a product.  

Why Storytelling?
It is a crucial element in the design and selling process!

A fully developed story can set your business apart from other businesses. This is particularly important where products can seem like a 
commodity (such as corrugate), as opposed to a unique selling tool, a distinctively designed, digitally printed display, graphic packaging, 
or in-store signage. 

Customers can go anywhere and choose from a variety of suppliers. Throughout the design and selling process, you need to tell a 
captivating story that will elicit positive emotions, connections, and associations, which will encourage customers to convert into buyers. 

Storytelling in Design Activation
Design activation is the perfect time to use storytelling, especially because we are competing against other suppliers’ for the business. 
Good storytelling brings ideas to life and can make the difference between a project being awarded or not.
 
Storytelling is a tool to explain the creative thinking process. It allows the designer to present key design attributes, benefits, features, 
and insights behind the design solution. Without this, the design is just another pretty picture. The storytelling goal is to create empathy, 
understanding, and value. It shows you understand the needs and challenges of the customer.

A compelling story behind the solution can be the difference between someone glancing and someone purchasing. Telling a story with a 
design solution can make that difference manifest and improve your success rate.

Storytelling in Sales
Storytelling is the art of engaging, educating, and getting your customers or prospects excited enough to listen. It is not used to just cut 
through the noise of the extensive competition, but also to connect to your target audience and evoke a bond of trust. A good storyline 
weaves together your products and services and why they matter. Appeal to hearts and minds through a mix of statistics, features, and 
emotional connections.

Better Retention
According to a Stanford study, stories are up to 22 times more memorable than facts and figures alone. Telling a story instead of the basic 
1-liners tagline leaves you with a better chance of the customer remembering you. But remember, the human attention span is around 8 
to 10 seconds, so keep the story concise and relevant.

Invokes Emotions
A salesperson should be more than a person just selling the great features the product has to offer. He/she should connect to the 
customer on a personal level and make them feel they understand and relate to their daily problems. The story needs to create an 
emotional connection. 

Builds Trust
The most powerful stories come from having a deep understanding of your customer. Once you create an environment where the 
customer opens up and begins to trust you, you strengthen that relationship.

Influences Decision
Finally, the main aim of any salesperson is to close. Positioning your product in your stories relevant to their situation can help influence 
their buying decision to a greater extent. Keep the stories on point, making it about how the product will benefit them. 

The Power of Storytelling
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Outstanding performance from our employees deserve to be recognized, both as a reward for exceptional performance 
and as a model to other employees.  These values play an important role in our day-to-day activities, reaching not just our  
co-workers, customers, and vendors, but our family and friends as well. 

There are many job-related activities that showcase these values. These individuals each had a profound impact on other team members and 
the business. We are proud that they have demonstrated values that will advance Vanguard Companies. 

Learn more about working for Vanguard Companies at 
https://vanguardpkg.com/logistics-manufacturing-careers-in-kansas-city/

Please join us in congratulating employees of the month, Dandy Thomas, Vicki Dorhauer, Johnnie Morrison, and Ross Long.             

Recently our St. Louis Sales and Design Staff moved offices. Dandy was instrumental in helping facilitate that 
move by taking ownership of her area and providing help to others. Dandy led the organizing and packing of 
the cut lab and was the point person for an outside vendor that moved our equipment. All this while continuing 
to support her internal customers with her daily duties. 
Dandy strives to exceed expectations daily but, during the weeks leading up to the move, exceeded the impact 
she usually brings to the business because of her passion for success and her reliability.  She seeks to be 
accountable for the information she shares with others to ensure the team strives to achieve its goals.  Thank 
you, Dandy, for your continued support of Vanguard. Keep up the excellent work!

Vicki continually supports Vanguard Companies in her role in procurement. Her demonstrated behavior of 
being conscience of customer needs and cost of procurement for various business items showcases her impact 
on the business.  Vicki’s respect for her team and organization go above and beyond to ensure organizations’ 
needs are met.

Johnnie exemplifies continuous respect for his customers during his daily duties. Johnnie shows a solid drive for 
success through his work ethic, positive attitude, and pride in his work. Johnnie’s leadership style is to lead by 
example, and he does this in supporting the business and those he works with daily.

Ross provides high level of accountability to his customers and colleagues through his excellent customer 
service. He follows up each meeting with a recap to review all critical items discussed to ensure each discussion 
area is covered for all participants. Ross’ leadership style is to lead by example. This is demonstrated through his 
collaboration with others and positive attitude each time he interacts with his coworkers.

Dandy Thomas, Cutting Lab Assistant

Vicki Dorhauer, Procurement and Sheet Order Clerk

Johnnie Morrison, Maintenance Supervisor

Ross Long, Program Manager
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Welcome Josh Grindstaff, 
Director of Plant Operations 
We are excited to announce the expansion of our Plant Operations Team.

Josh started Monday, August 1st as our new Director of Plant Operations. Josh’s 
responsibilities include Plant Operations for all three divisions; VGP, ALF, and GPP. This 
includes Safety, Quality, Production, Maintenance, along with Shipping and Receiving. 
Josh comes to us with a strong background in Manufacturing, Safety, Quality, CI, 
Capacity Planning, P&L Management, Staff/Personnel Development, along with 
Strategic Planning and Analysis.  Josh holds a BS in Chemical Engineering and an 
MBA in Strategic Management.

Our Design Team is Growing

Bentonville Team is Growing

We are excited to announce our expanding Design Team!

Trevor Booth - Sr. Structural Designer. Trevor started May 11th and is primarily 
supporting the e-commerce and Industrial Packaging projects in the Kansas 
City office.

Logan Scarborough – Production Artist, Kansas City Digital Prepress. Logan 
started in March and is supporting the e-commerce prepress projects.

Amy Kirchhoff  - Sr. Structural Designer. Amy started August 1st and is 
supporting the display design projects in the St. Louis Sales and Design office.

Our commitment to the Bentonville region continues to intensify. Under the 
leadership of Jennifer Wulf, VP of Sales and Drew Wilkins, Regional Sales 
Manager, we have reorganized and strengthened our Sales and Design Team.

We are excited to announce Ronnie Stewart, Claire Orscheln, Joe Cox, and 
Monette Lizarraga have joined the team in our Bentonville, Arkansas office. 

Ronnie recently joined our team as a Sales Representative. He bring years 
of experience in working with CPGs and Walmart in merchandising and 
packaging capacities. 

Claire and Monette joined the team as our new Program Managers. Claire 
first started as a summer intern for Vanguard in June 2021, and  ended up 
continuing her internship with us throughout her senior year of college. We 
are very happy that Claire decided to start her business career with Vanguard.

Monette has been a project manager for the past seven years. She looks 
forward to working alongside the Vanguard greats.

Joe Cox joined us as our new Digital Print Supervisor. Joe is originally from San 
Diego, California and has been in digital print for over 2 decades.

These additions are another step in our growth commitment and expansion in 
this critical region.

Trevor 
Booth

Claire 
Orscheln

Ronnie 
Stewart

Logan 
Scarborough

Monette 
Lizarraga

Amy 
Kirchhoff

Joe 
Cox
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Vanguard Supports Education

George Plesa Retires

Vanguard Companies has long been an avid supporter of education 
programs. One such program offered to eligible students is the 
Vanguard Companies merit-based Scholarship Program. The 
program provides financial support for eligible students to help 
pay for accredited junior college, college degree, or trade school 
expenses. These funds enable students to obtain an education 
they may not otherwise have access to and or lessen the financial 
burden associated with pursuing a secondary education. 

Over the past seven years the Vanguard Companies Scholarship 
Program has awarded over $520,000 to eligible students. Eligible 
students are either employees of Vanguard Companies and/or 
their dependent children. The program assists in the cost of tuition, 
housing, books, and other direct educational costs.

In addition to helping students pursue their academic goals, 
Vanguard’s scholarship program is also a means to attract and 
retain talent. To learn more about Vanguard Companies Scholarship 
Program, contact Human Resources or Finance.

George has been associated with Vanguard since the early 2000’s 
– building cost models, pushing HRMS to do things it was not built 
to do, and making Vanguard more innovative along the way. In 
2012, he left HRMS and joined Vanguard full time. George joined 
Vanguard right in the midst of moving into the caves and Jack 
Mathes retiring. In 2017, George left Vanguard for a brief stint at 
EFI. Apparently, George missed the caves too much as he returned 
in 2018. 
 
While George has not ruled out staying in KC in retirement, 
George’s retirement will be filled with travel. Visiting his daughter in 
Dallas, wife’s family in Argentina, and family in the Pacific Northwest 
- just to start.

By Wendy Richards, Chief Human Resource Office

By Eric Steen, Director of IT

I wanted to take a moment to thank each and every one of you for your continued 
efforts in keeping our facility compliant with FDA regulations.  We had our first FDA 
audit on April 1, 2022 and passed with no findings! Audits are never fun, especially 
surprise audits, but everyone involved did an amazing job.  So, thank you, thank you, 
thank you!  Keep up the good work.

By Katy Colby, Continuous Improvement Manager, ALF

Thank You, ALF Employees!

  

Michael Dieleman, George Plesa, Eric Steen
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Vanguard Companies Gives Back
Vanguard Companies is a proud supporter of local, regional, and national events dedicated to helping 

the community and the greater good. If you are looking for a sponsor for your event, please contact us at 
VanguardSales@vanguardpkg.com.

Vanguard Cares - Benton County 
Quail Banquet

RAGBRAI

Vanguard Companies was one again proud to support the Benton County Quail (BCQ) 
Organization during their annual banquet fundraiser on May 2, 2022. This year marked 
the 31st year of the event. 
The BCQ Organization supports conservation efforts along with supporting shooting 
sports and local non-profit organizations within Benton County. Our Bentonville Sales 
teammates, Patti Kelly and Drew Wilkins, represented Vanguard at this year’s event. 

To learn more about this organization, visit them on Facebook at www.facebook.com/
bentoncountyquail.org

Vanguard Companies is once again proud to support our teammate Michael Moore and 
his family as they participated in the 2022 RAGBRAI, Register’s Annual Great Bicycle Ride 
Across Iowa. This is more than just a bike ride, it is an epic eight-day rolling festival of 
bicycles, music, food, camaraderie, and community. It is the oldest, largest, and longest 
multi-day bicycle touring event in the world. To learn more about the race, please visit 
https://ragbrai.com/.

Patti Kelly and Drew Wilkins

Michael Moore

Michael Roll the Derby Along 
One Saturday every month, you will find Michael Houx at a roller rink in Independence, MO,  
but it won’t be for an “All Skate.”   

Michael, who works in Creative Services as the Administrative Project Coordinator, has been volunteering as 
an announcer for the Fountain City Roller Derby since 2011. Michael says it was by absolute chance that he 
connected with the league.  “I was out at a coffee shop and saw a flyer for the Northland Roller Derby League. 
Their season had just ended, so when I went to check them out on Facebook, I saw they were looking for 
volunteers – including a co-announcer. I’ve done a lot of community theater and thought play-by-play for a 
live event could be fun, so I responded. And I’ve been doing it ever since.”

Michael says that the role has been fun and challenging. “I had to learn the rules for roller derby, and I 
also have to learn the names of new skaters every year so I can call them out by name while the action is 
constantly moving.”  He describes the announcer’s role as part play-by-play, part cheerleader, part salesman, 
and part hype-man. “Every season, I feel like I have learned a little more. It went from basic names and plays 

to calling out blocks and strategies during the game, to learning how to hype up the crowds, to really selling 
the teams and the players. I’ve even participated in a skater boot camp one year to see what they go through 
preparing to play,” he said.

The league has both a women’s season and an all-gender season. Fountain City plays out of the B&D South Skate 
Center in Independence, MO. The schedule is posted on the league’s Facebook and web pages. Michael said, 
“if you’re looking for a change of pace, the games are a great way to spend an evening. Plus, you get to hear me 
talk for a few hours non-stop.”
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Vanguard Family Weddings

The Morrisons

John Evatt, Creative Services Manager, and his wife, Tasha recently 
attended the most beautiful wedding that they had ever seen in their 
lives… but then again, they are kind of biased because it was their 
daughter Kailee’s wedding. 

On May 1, 2022, John had the honor and privilege of handing over his 
daughter’s hand in marriage to Logan Schmidt. John made it through 
without crying, but just barely.  

Kailee and Logan met during their freshmen year at Kansas University 
(Rock Chalk) in the fall of 2015. They quickly fell in love and dated for 
seven wonderful years.  They got married at the Sand Pearl Resort in 
Clearwater Beach, Florida, which was an amazing experience and a 
beautiful venue.  Kailee and Logan have lived in Clearwater for the past 
two years, where they both have jobs in Sales/Marketing and love it there 
in Florida.

They had perfect weather and a perfect sunset for a perfect Florida 
beach wedding!!

Bonnie Morrison, Sr. Structural Designer in KC, is very thrilled to share 
that her oldest son, Orion, married his love, Ally, in a very small and 
intimate ceremony at Smithville Lake on Wednesday, May 25th, 2022. 
The rain of the day stopped just in time for the ceremony, and they 
had a great party afterward celebrating gaining a daughter-in-law and 
becoming grandparents to a two-year-old grandson named River! 

Orion, Ally, and River live here in Kansas City. Orion is currently working 
at Chili’s in Liberty while he awaits his new orders from the Army ~ 
where he is a field medic ~ specialist rank. Ally recently left her position 
as a manager at BarK so she can focus on finishing her Bachelor’s in 
Psychology. Once completed, she plans to continue with her Master’s 
Degree in hopes of becoming a therapist. Ally is also an absolutely 
amazing mom to two-year-old son River! 

Even though the wedding just occurred in May, Orion, Ally, and River 
have been a constant for well over a year prior and River long ago 
dubbed Bonnie his “BonBon” and her husband, Jim, is called “Grandpa 
Jim.”  River loves to come over and hang out in Bonnie’s big backyard 
and eat carrots straight out of the ground from the garden! Knowing that 
the Army might send them far away at some point soon, Bonnie and her 
husband are enjoying having them around as much as they can right 
now, and obviously, it has been a great summer thus far!

Here’s to a lifetime full of happiness and love

From left to right: Tasha Evatt, Kailee and Logan Schmidt, 
John Evatt

From left to right: Maya and Madegan, son Orion and 
wife Ally, Bonnie and Jim

The Schmidts
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Vanguard Family Weddings
Here’s to a lifetime full of happiness and love

The Hughes

The Millers Cameron Miller, e-Commerce Operations Manager and Brittany Colby 
(Miller), Customer Relationship Manager eloped on May 22, 2022 
during a romantic summer getaway at Magaya Beach, Paros, Greece. 

Cameron and Brittany crossed paths a few times before speaking for 
the first time at Vanguard. Love at first site for Cameron, led him to ask 
Brittany out on their unofficial first date.

After their unofficial first date at BarK, Brittany was still clueless that 
Cameron was interested in her. It wasn’t until he invited the dogs and 
Brittany over for dinner one summer night, that she really started to 
wonder if he wanted to be more than friends. From that night forward 
Brittany knew they had something special. Rosie and Truman, Brittany’s 
fur babies, loved spending time with Cameron just as much as she did! 

Cameron proposed to Brittany last year in their home surrounded by 
their dogs and many, many house plants. 

Over the last two years, they have purchased their first home, supported 
each other through job changes, and drank too many bottles of wine to 
count, all while raising three dogs. Cheers!

Zach Hughes, Quality Lead and Michelle Casanova, Graphic Artist Lead 
are excited to celebrate their wedding day this October! 

Zach and Michelle met during their first year at Vanguard, in November 
of 2016. Through working together day to day, they became more than 
coworkers, they had become best friends. In 2020, Zach finally got the 
nerve to ask Michelle out. After going fishing for their first date, Michelle 
was hooked!

They enjoy doing all things outdoors together; hiking, camping, fishing, 
and hunting. They love trying new things, especially new restaurants! 
They love getting to spend time with their friends, trying new things and 
going on adventures together.

The love of animals is something that they both share greatly. Look no 
further than their two Chocolate Labs, Kylie, and Kota, and their two cats, 
Oreo and Runrrun. These four legged kids are the highlight of their days!

On October 8th, 2021, Zach asked Michelle to marry him in the same 
spot of their first date. The rest is history!

SOON TO BE

Cameron Miller and Brittany Colby (Miller)

Zach Hughes and Michelle Casanova



TH
E VANGUARDVOICE

12
8800 Northeast Underground Drive, Pillar #255E, Kansas City, Missouri 64161     816.455.4000

www.vanguardpkg.com

FOLLOW US!

CINCO DE MAYO 

LUNCH IN KC
CINCO DE MAYO LUNCH IN KC

CINCO DE MAYO 
LUNCH IN 

BENTONVILLE

4TH OF JULY 

FESTIVE TREE

ICE CREAM DAY 

IN KC

THANK YOU NOTE
Shout out to Michelle Casanova 

for her design support 
on the newsletter!

BE A PART OF OUR NEXT NEWSLETTER!

SHARE YOUR VOICE

To submit an article, event, success story,  

To submit an article, event, success story,  

or photo, please contact:
or photo, please contact:

Madeline Baumgartner at mbaumgartner@vanguardpkg.com

Madeline Baumgartner at mbaumgartner@vanguardpkg.com

Jeffery Rafalski at jrafalski@vanguardpkg.com

Jeffery Rafalski at jrafalski@vanguardpkg.com

We are committed to providing 
an engaging and empowering 

workplace environment.

We do this through our commitment to 
sustainability and diversity throughout 
our supply chain, beginning with our 

most valuable asset  
– our employees.

The Vanguard Companies

@vanguard-companies @vanguardcompanies


